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VS.

How does the profitibility of other marketing
techniques compare to affiliate marketing?

Banners

B I —
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Portal Deals

Sponsorships
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Source - Kowabunga Technologies, 2004
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What industry/merchant types do
you prefer to promote?

Travel & Auto |
Toys & Hobbies
Sports & Recreation
Qutlet & Discount
Office & Business
Magazines
Jewelry & Accessories
Insurance / Financial Senices
Home & Garden
Health & Beauty
Gift Cenificates
Food & Entertaining
Flowers & Gifts
Department Stores
Computers & Electronics
Books Moves & Music
Apparel

Source: Affstat Report - 2004
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Incentive / Prizes
4%

SEO

10%

Log Analysis / Tracking
1%

Mobile Promotions
2%

Email Newsletters
0%

Email lists

14% Keyword

44%

Campaign Production
6%

Online Adv - CPM / CPC
1%

Affiliate Mktg
7%

SOURCE: VC Customer Survey 2004
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Incentive / Prizes

4% Others
6%
SEO
0
Log Analysis / Tracking 6%
2%
Keyword
Mobile Promotions 20%
1%

Email Newsletters
6%

Email lists
4%

Campaign Production
7%

Online Adv - CPM / CPC
6% -
Affiliate Mktg
38%
SOURCE: VC Customer Survey 2004

VALUECOMMERCE

f VALUECOMMERCE Your Online Sales & Marketing Partner



15% 1%
22%
50
9%
5-10
20-50 18%
19% 10-20

16%

SOURCE: VC Customer Survey 2004
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31%
1%

22%

11%

17%

SOURCE: VC Customer Survey 2004
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o CPM CPC, CPA) —
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o) — Pay Per Lead
Pay Per Sale
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I |
/"-‘ Val e ommence | ValueCommerce | Largest in terms of
Your Success Is Our Valug ' 87 000 Affiliates I sales. Broad Customer
; 1,000 Merchants | IAffiliate Base
‘ : LinkShare | High End Affiliate
(R LinkShare | 30,000 Affiiates ,  Network — specialised
The Power of Partnership. I 180 Merchants I in large co's
........ I Jo
: A8 : Very simple to use,
| 90,000 Affiliates | good for small sites,
| 1400 Merchants | non-commerce
....................................................... A e e
.. : AMAZON : Broad Product Base
am azo n-COJp ' I Extensive Books &
— : : Movies
: b
r I TrafficGate I Owned By Rakuten
= I 73,000 Affiliates I -
' Good for Smaller sites
Traffic Gate : o e |
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CPA
o)
o CPC 1
o CPA CPC

ASP
o
o
0o

20-30%
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12 MONTH MARKETING ARCHITECTURE

MONTH1-3 MONTH 4-6 MONTH7-9 MONTH 10-12

INVESTMENT GROWTH OPTIMIZATION HARVESTING

AFFILIATE NETWORK SIZE

PIE SIZE & DIVISION = SALES SIZE - MIX OF REFERRAL CPA & CPC/CPM
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1995 3

1998 3
1998 11
1999 11
ASP
2001 5
iTarget 2.0
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2002 1

2002 4

2.2

2003 4

2003 10
CoreXsys OEM

2004 3

2004 9

Fastb0 2
21
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2000 - 2003
0
o HTML
o FTP
o
o

200
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0 RSS
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& SEO

SEO |
1. X/D/HTML
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